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Our Mission Statement

To increase the profile of New Zealand
as a source of quality natural products
and to foster the development of a
sustainable natural products sector
through collaboration
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Vision & Promise

To provide added value to members; to
represent and advocate on regulation &
legislation and to be a catalyst for industry
collaboration. To assist members however
possible, to achieve the target of NZS5bn
market value for the natural products
industry by 2025.
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