Bullding a Brand in the

south Asia Market.
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What are you going to take away
at the end of this session?
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The Good, Bad and the Ugly




Shifting Economic Power
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Total GDP =
Population x GDP per capita

Source: INSEAD Business School Singapore
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World Population
(Billions)

source: INSEAD Business
School Singapore
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Shifting Economic Power
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World economic centre of gravity
moving closer to New Zealand
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Why food safety
IS SO Important
N Asla?
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2 niche groups
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What do NZ
natural products
mean

o them?
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1. Channel of Trade
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2. Prepare for the next quality issue
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(http://www.nzte.govt.nz/media/1399665/best-practice-manual-for-agent-
management.pdf)

2. Doing business in China: Video resources
(http://www.nzte.govt.nz/en/news-and-media/china-video/)
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(http://www.nzte.govt.nz/en/export/market-research/food-and-beverage/food-and-
beverage-market-in-indonesia/)

4. Food and beverage market in India
(http://www.nzte.govt.nz/en/export/market-research/food-and-beverage/food-and-
beverage-market-in-india/)

Advanced:
1."Consumer India: Inside the Indian Mind and Wallet™ by Dheeraj Sinha (John Wiley & Sons)
2. "Micro Trend China 2013” by Kim Ran-do (Prophet Press)
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