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Who are IRI?

« 1 Africa office

« ISO-Certified Global
Analytics Center of r

Excellence serving clients in

over 60 countries

« Global Operations Center in

India . IRI offices
. CCR and Intage partnerships

. Analytics and Global panel coverage via Worldpanel
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A
Total Rtail

$13.0b [ +3.0% $588m +0.03%

Stats NZ June 2016
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Retail Total Sales by Industry, Growth vs YA

Supermarket and grocery stores (29%)

Millions of last-minute Christmas
purchases break NZ record

Food and beverage services (15%)

Hardware, building, and garden supplies (11%)
Pharmaceutical and other store-based retailing (8%)
Department stores (7%)

Clothing, footwear, and accessories (6%)
Accommodation (6%) S

Electrical and electronic goods (5%)

Furniture, floor coverings, houseware, textiles (4%)
Recreational goods (3%)

Liquor (3%)

Specialised food (3%)

Non-store and commission-based retailing (2%)
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Retail Total Sales by Industry, Growth vs YA
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Visitor Arrivals

3.5m

International visitor spending
reaches $10.1b

[ FRIDAY, FEBRUARY 17,2017 & PAULA BENNETT
HOME / NEWS / PRESS RELEASES /

Communities around New Zealand are continuing to benefit from steady growth in
international visitor spending, which reached $10.1 billion in the year to December, Taurism
Minister Paula Bennett says.

The latest International Visitor Survey results from the Ministry of Business, Innovation and
Employment (MBIE] released today shows that visiter spending is up 4 per cent over the
same period in 2015

“Last year we welcomed 3.5 million visitors to our shores. Tourism is our biggest export
miarket and is hugely Important to our econamy. It's great to ses today's release of the
International Visitar Survey confirming that spending from intemetional tourists remains
strong.” Mrs Bennett says.

Stats NZ June 2016 -5%

0% 5% 10% 15% 20% 25% 30% 35% 40%

+16.2%

Holiday Visitors

1.8m

Holiday Spending

$6.4b

Data to year ending Dec 16



Online Retail Spending - 2016 vs LY

2016
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The ‘Brexit’ effect...

Purchases from

BNZ Online Retail

Sales Index
Spending to 30 Apell 2015

NZD to GBP :0.552
) 2016 poumdsinsfingliva com

Annual growth in online spending by Kiwis
for the last week of June 2016 (= post Brexit)
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Non-Food TOP 5 | Grocery
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TOP 5 | Pharmacy
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e /
Natural Health - Top 10 segments ‘E + A % 4

Cold, Flu & General Multis Joints (9.1%) Digestion (9%) Energy (7%) General Fish Muscular Insomnia (3.5%) Pregnancy (3.5%) Iron Deficiency
Immunity (9.1%) (6.8%) Pain/Cramps (3.3%)
(16.1%) (6.6%)



Natural Health - Joints ‘E + H

21%

Share of

T. Joints

Clinic trial
based evidence

Distribution

50
soft gel capsules

Arthritis product success results in 600% sales growth Study gives hope to thousands of arthritis

sufferers  user recommendations such as Wels' have now

Arthram has been the subject of a randomised clinical trial at Otago University. Principal investgator been backed up by a clinical tnal at Ctago
and lead author of the published research Associale Professor Simon Stebbings recently descnbing Universty’s School of Medicine
the research as having produced “one of the mest exciting study results” he has seen in the past 15 Funded by Promisia, the in dent 12:week
years, study was conducted by associate professor

. Simon Stebbings, who said it had been 3 long-
The results, published in the peer-reviewsd joumnal Chnical Rheumatology, showed that tnal standing aspiration t0 find a herbial exiract that
participants with hipor knee ostecarthritis expenenced reduced pain and stiffness and an increased coukd prove effective in relieving osteoarthitis

ability o move after taking Arthrem

symptoms.




Natural Health - Cold, Flu & Immunity ‘E+

\ Tl ¢

Vitamin C Liposome -
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Natural Health - General Fish Oil ‘E+ .

#6 largest Natural Health segment

$ Decline | National

Krill Oil decline

Total ’ Krill Oil +
General Krill Oil Fish Qil  Salmon Oil  Fish Qil Cod Liver
Fish (17%) (78%) (1.3%) (0.2%) Qil (4%)

hﬂ o

Contributing
to 45% . e=mDollars e===Price ($/Unit) ====Num Dist %

of segment
decline

Three in ten rat offspring die after mothers fed oxidised fish oil: study

"But at the moment, we just don’t know the health risks to the unborn baby, And our first stu Study reveals effects of 'off’ fish oil
we buy it. This suggests it may be wiser for women not to take fish oil supplements in pregna

"Clearly, further research ks needed to assess any risk to humans,” he says. "In the meantime

e
il Parenting  Pregnancy and Chilgbirth | Science SHARE:

BB Canyourfish oil cause you harm?

by Donna Chisholm /28 September, 2016

A new Kiwi-led study has found a

third of pups born to rats fed high
doses of very rancid fish oil during
pregnancy did not survive beyond
two days - but experts say human
mums-to-be shouldn't be worried
about taking fish oil supplements.

Dramatic new research from Auckland scientists revealing the potential harm of
“off” fish oil is the latest in a string of bad news stories causing a multi-million

Ressarchicrs atthe Auckland dollar headache for the former golden child of the supplements industry.
University-based Liggins Institute
wanted to investigate the health
effects of "off" fish oil after an
earlier study they did found most
fish oil supplements sold in New Zealand were off to some degree.

Fish oil capsules. Photo / Stock
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e 7
Turmeric - Natural Health ‘E+ ﬂ

Turmeric Spices Segment
Total Turmeric Supplements $ sales

®  4+25%

Growth

hncing down a5 Labour's deputy teacer, Jacinga Ax

Your Cruise
of A Lifetime

= : more turmeric

0000

v

COOACRIC | CULTLRERTRAVEL - ATHOME - W

s Ingredient of the Year

5. the yellow spice is being added fo taftes, uices and face

Toolllovens®

I |

S ecpen caegpnycely

2014 2015 2016

TURMERIC LATTE, THE NEW CRAZE

Turmeric lattes and the golden age of S

health drinks

54 MILLION : [ - :
'{gg] biggest healthy food trends predicted for

Taegac

more from stuff

Turmeric 15800 Turmeric 15800
Complex Complex

The top five nutrition trends for 201
=
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Organic Growth
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+ 23.5%




Organic Growth

Organic Fresh ‘ : 97 40
White Milk = Organic o
Rest - 8.7%

Gl Luscious creami

8 ORGANIC B

% MILK RANGE [Z

LEWIS ROAD CREAMERY

New 3&1/@2(1




Organic Growth

Organic Organic + 14.9%
Baby Food = J

by Needs

Organic.




Organic Growth

' Organic

kombucha is a good thing | [¢ Tale)'

RS *

Kombucha: aniceadditiontoa

real food lifestyle I
Do believe thehhype: I

WITH HEALTH AND BEAUTY BENEFITS THAT BOOST BODY, MIND,

ENERGY LEVELS AND SKIN, KOMBUCHA IS THE SUPERFOOD CURRENTLY

ON MANY A SUPERFOODIE’S LIPS. HERE'S WHY

UHT Milk &
Cream : t.m
SBARBURUUGH ‘

KOMBUChAY KONBUCHA §

\id -~ (CWONDER J

KOMBUCHA: THE FERMENTED FOOD THAT’S
(‘ FULL OF BENEFITS |
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Sustainability

The consumer of today...
« Has the ability to access knowledge when
required

= Prepared to pay for a service and looks for
value for money

= Seeks treatments that are consistent with
their values/beliefs,

What does this mean for suppliers?
+ Understanding consumers’ values is
imperative for success

+ Consumers are seeking information on
product characteristics, health claims and
sourcing

tSourcn: dheddings, b {20141 ShIN0GeS A1 3 CvEEAT rch WOriS.

{4 Ri Aztec

1Tha IR Azec SHUpRROSaw, Mhamacy Fapar)

“You want to know how |

b

your consy
- but they.
know how

2016

and they can”

- N
)
Enabling Informad Dacisions

The cost of the superfood craze — and what consumers can do

to offset it

QUINOA

COCONUT

<73

bt ms grwnrbur e, cam i
rietunedn v

Now too
expensive for
poor growers

to eat

Child labour at

the centre of

cacao farming

Overharvesting

& lack of
sustainable
management
reported

Ongoing issuas

with child
labour in
coconut

& Ri Aztec

—

=

-

Quinoa can be grown

almost anywhere,
therefore buy locally

Seek fair-trade
options, check out the
World Vision
chocolate scorecard

Saek fair-trade,
organic suppliers,
alternatively consider
buying locally grown
berries, such as
blueberries

Look for fair-trade
and
arganic suppliers

“Companles can't
e leading coge
i sustainakility it
thiy srent leading
edge I sourdeg
aiid procuresment”

-

(£

Consumers not only
care about what
they buy, but as

digital retailing
Increases, how
they buy.

With new and
increased
sustainability
concerns, they also
care as much about

who they buy
from %

Enabding bnfarmed Decislons il




gyTre Transparency
"Do what you say you’re going to do”

f] Business

h &

Kiwi wineries skating on thin ice by
putting 'wine of Australia’ in small print
on back of bottles

NEW ZEALAND

Software intercepts fake formula
Sunday, 18 December 2016

"It's a very profitable area for criminal gangs and in fact it's much easier {
can be greater and sentences in court are relatively trivial,” he said.

(Mnewsnow

"One of the reasons we started the business was New Zealand's at the € e @rews
tend to be counterfeited - there's an often repeated figure that there's mo

2 ¢ The Commerce Commission says New Zealand wineries putting cheap
UK than is actually produced in New Zealand, and of course all manuka

Australian wine in their bottles and selling it as theirs may not be covered
legally by putting "wine of Australia” in small print on the back of the bottle.

Fair Go reported more and more iconic Kiwi brands are filling their bottles

thegu | with what the programme called "cheap Aussie plonk”".

S Slaughterhouse boss admits charges

Pet food by s et over UK horsemeat scandal
faces animal welfare
. h - rg cs Aslaughterhouse boss is the first person to face jail after admitting criminal

Man pleads guilty to 'very serious' bobby thorsemeat scandal which rocked British supermarkets
calf mistreatment charges -

B ©0086 -
Lastupdated 16:42, June 2 2016

2:26 pmon 17 August 2016

A Te Kauwhata pet food company owner has appg

animal welfare charges.




gyTre Transparency
Who’s Promising what?

OUR
ESSENTIAL |
RLD o e

Packaging

ENVIRONMENT

Sustainable Palm Qil
Genetically Modified Foods

Animal Welfare

Have a main Website Menu option
for “"Sustainability”,
“Environment” or “Social
Responsibility”

Have an indirect link or article
concerned with these themes




e Transparency
Who’s Delivered?

Transparency

') ®
f . ¢ . - —
Natural/Organic Facial Moisturisers | Pharmacy !! @ QA N I POD e S
Facial Molsturivom | Natural/ Organi - R S YA b
$6.0M i

I i + 28%
éa g>/ + 20%

Oﬁffn-.m L) NATURAL COSMETICS
E.ﬂ:ﬂ cmuﬁed by Bme
MNo. 4381

What Your Company Needs to Know
About Brand Transparency
by Bonnie Harris @ BRANDING

“"Brand transparency is

directly related to industry

trust, company loyalty and
N\ long-term revenue”

A Interesting W Not Interesting

Brand transparency is directly related to industry trust, company loyalty and long-

term revenue, As an integral part of relationship marketing, transparency is -
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