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Ex-Science&Technology

I&1-Equality in Society _0
I&1-Invest in Business 5
Educational Qualifications 8 10

1&I-Quality of Life |
1&I-Work&Live
Tou-Vibrant City !

Tou-Historic Buildings

Tou-Natural Beauty ‘

Tou-Visit if Money No Object

Peo-Employability
Peo-Close Friend

Anholt GfK Roper Nation Brands Index
New Zealand Attribute Rankings 2013 - 2014

Ex-Buy products

‘Peo-Weicommg

Natural Beauty
Governance

~) People

*) Culture

Ex-Creative Place

® Exports

Gov-Competent&Honest

) Vibrant City

Gov-Rights&Fairness

\ Gov-Peace&Security

2013 — 2014

! Gov- Environment

' Gov-Poverty

Cul-Sports

Cul-Cultural Heritage

Cul- Contemporary Culture

NEW ZEALAND




So we need a compelling and

consistent story that takes us
beyond natural beauty

k& Why are we doing this? Because we're small and most
people can't place us when they meet us. If | wander into

Delhi and meet a company I'd like to work with, how do they
get a sense of what New Zealand is about? 9y

Hon, Steven Joyce
Minister of Finance and Infrastructure
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NEW ZEALAND IS... &

who challenge the status
quo creating
whilst always
people and place.

Providing..

f AFRESH
l PERSPECTIVE

Together we can do amazing things




DIALING UP THE LESSER KNOWN IN A SIMPLE WAY

Open Spaces Open Hearts Open Minds

This refers to the value of our Our people, our unique character Our incredible ingenuity and the

natural landscapes and pure and our way of doing business. world-class innovation our

resources. companies bring to the world.
We can be trusted, we’re reliable,

Our land and sea has shaped us. accessible, and do what we say Demonstrate the unknown and
we will do. fill in the knowledge gaps to build

Our open spaces provide the credibility and interest.

space to breath, to be inspired Smart, capable people who are

and unbound in our thinking. easy to do business with. INGENUITY

KAITIAKITANGA INTEGRITY

NEW ZEALAND
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BACKED UP BY EVIDENCE AND FACTS
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JOD SECURITY

measured through food quality, safety,
avalabilty and affordabiity.

Sourcer Global Food Security index. Economint
Intelipence Unk, 2006
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New Zealand ranks 15t out of 176 countries
for the least corrupt public sector.

Souron: Cornuption Perceptions Index,
Transparency international. 206
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New Zealand ranks 13th on the Global
Competitiveness index, which measures
economic and social indicators to determine
drivers of productivity and prosperity.
Source: World Econcenic Forum, Giobal
Competitiveness Report 20152017

INASIAAND OCEANIAFOR

According to the Global Innovation Index,
New Zoaland ranked 5th in Asia and Oceania
for Innovation and 21st in the workd.

‘Source: INSEAD Business School Global Innovation
e, 2007

NEW ZEALAND

TH

INTHE WORLD FOR CONTRIBUTION T0

New Zealand ranks 6th out of 163 countries
for global contribution to science and
technology on the Good Country Index (GC).
The GCI measures what each country on earth
contributes to the common good of humanity.

Source: Good Country Index 2016,



MANY VOICES
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MANY CHANNELS
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B SO HOW CANWE
HELP YOU?




WOHKSHUPS Get help with crafting

your value proposition
NEW ZEALAND

LEVERAGING YOUR
NEW ZEALANDNESS

Our New Zealand story is made

up of all our stories. Access free,
professional-quality resources, created
to help New Zealand businesses and
our Government communicate this
country’s unique value to the world.

RESEARCH

Find inspiration from
a business already

-t

leveraging their story

FERNMARK LICENCE
PROGRAMME
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NEW ZEALAND
NZSTORY.GOVTNZ

' YOUTUBE




NEW ZEALAND
NZSTORY.GOVTNZ

| THOUGHT LEADERSHIP

AIR NEW TEAUMRD: SUPE

WHAT GOT US HERE WON'T GET US THERE

AN :




FERNMARK
LICENCE

NEW ZEALAND




'AUTHENTICITY & ADVOCACY e

SHARE

o LDNSED PROOICT
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BIOBALANCE LTD
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'BENEFITS TO LICENSEES v

I ] | | “Since using the FernMark, our distributors overseas have become
more confident in accepting and recommending our products to %
their customers” MIO biohgney
NZ Skincare Company

“We applied for the FernMark as we wanted to sue an instantly
recognisable symbol that shows Oasis Beauty products are New
Zealand made. The FernMark and New Zealand Story help us
build credibility and assurance of quality in our products,
particularly our sunscreen, Oasis Sun”

Oasis Beauty

“We applied for the FernMark to give our products brand
credibility in overseas markets, and give us a point of
difference. The FernMark gives distributors and the end
consumer confidence that what they are receiving is a
genuine New Zealand product”

BioBalance




ELIGIBILITY & INVESTMENT

To be eligible a business needs to:

« be GST registered in New Zealand

+ be compliant with all New Zealand laws and relevant regulations

+ be of good character and repute

« have a substantial level of New Zealand ownership, governance and

full time employees

+ have been exporting for a minimum of 12 months

MADE IN NZ

GROWN INNZ

DESIGNED IN NZ

TIER|

TIER2

TIER3

NEW ZEALAND
NZSTOR

ZSTORY.GOVTNZ



| SIMPLE ONLINE APPLICATION

THE

EW JEALAND
| i AWPPLYNOW  THEPROGRAMME  FERNSTORY  LICENSEES  ABOUTUS  FAOS  CONTACTLS
NEW AL PROGAANINVE

APPLY
TOUSE

| THE

| FERNMARK

APPLY FOR A FERNMARK LICENCE



