DOpportunities anad
Challenges ror wm
Multimodal Market

2021

&L\

\J




SRER — 5 W

Did you get these hot spots in 2020?
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The development of health and nutrition
food is accelerating in 2020 in China

Transformation in offline retail channels-
- Digital Transformation & New Retail

SDti:;eari:‘rgd;;ane channels—Live CO N T E N TS

Examples of Chinese marketing hot
spots worthy of attention

Analysis and summary







01 The nutritional & health food industry in China has been developing steadily in

recent years. Keeping healthy through health food becomes a lifestyle.

Market Scale and Forecast of China’ s
Nutrition and Health Food in 2013-2021
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Market Scale and Forecast of China’ s Health Care Products in 2013-2021 (100 million yuan)
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Per capita consumption expenditure and

composition in 2020
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02 Consumer insights during Double Eleven in 2020

In the post-COVID-19 era, health awareness has been greatly enhanced, and consumers' willingness to buy

personal care, nutrition and health products and other health products during Double Eleven is significantly
higher than that of 2019.

Categories that consumers plan to
buy during Double Eleven
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Respondents’ planned purchase category preferences (by Nutrition and health food
revenue segment) are covered as follows increased by12%

5000 Yuan and below
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10,001 Yuan and above Original from : KANTAR



03 Business data brief report of healthcare industry on Taobao dUring DoUsieElauSRunERt=

It only took 10 minutes for Tmall Global health care industry to reach over 100 million sales on November 11 2020, with a year-on-year
growth of more than 50%.

Tmall Global health care industry | Category, brand, store and product ranking list

Dietary supplement Traditional tonic  Product Category TOP5  Growing category TOPS Brand TOP5

[ESiEERAETIE
=

IETOPS &% 1EiETOPS5 S

TOP1 omes TOP1 nMn ﬂnﬂHETOP 5

3 #* . B, Ak, £ e
iigm ;ﬁ;ﬁgﬁ:ﬁzﬁ:ﬁ;ﬁﬁﬁ% NMN T2 S R T AL A B 0L
, = =E 0! B B, W1 REREBHPRE.

SRL - = =
[ Aalalld sk =
mmmmm
Riwe] | .
4
4
TOP2nMN
NMN EFIFESEY 11 BESMARIISE, Wbt ThOPZmame —
3% 5 3 TOPS 1, MEESRMER 11 BEMKE, $RTERRSR
KERBAESE, EHE. 2ESSEOBERERA
By = AEE.
ZIli= Q) . L
e = Swisse/ T #iF T
el e ) ‘L
= 2 10F o
Move Free/#x i BLACKMORES/E &S
TOP3 &, £1@K
HEEORERBELN. HEHRNEESTP TOP3 s
XHERR, SHERRAXRSHNADZRLE EFF SR A AER OTC X B ESIBRK, &
8%, RIRRAHBR, EELE 3 MEUEE, THEASHRBURRAS

EARERIMNE  pemmsgmy | nestESMRRE ERmiERNEENEERES .

Fret, : |
= , J
7 BETTT ! = b I
i i

TOP4#4m TGD 4 TGD 5

BENRETFRBSMEYSRNES, BEEE TOP4 =

RUEE. LEFE, il BARENERER GNC/ Doppelherz/Id
5 " EFZRSIGERERES, RRFEHE 3 g b e 2l

TOP4 M myprotein @S HEME R AL

blackmores B 7HEMLE TOPS K yimpressioniBH SRR

TOP6 doppelherzZ L HBIMRALE ! TOP6 % ST RIIMENE SRR, BYER.
(L \ Ey &, BNEEZE19ER 112X,
fanchBSMRAE | TOP7 m bokiHBANEALIS 2 _ | aoo
= O QIOQQ ]
TSRS INENE TOP8 RS s B g? g ! O
_ : _ TOP5 mams *
doctorsbest /M RIS TOP9 eI nzgoldhealth}ESHEANTE ARSI SR SH TOPS5 i&m:

RERE, NERNRTENRERESHER.

k3l ———
“fal=iz [+ ]

i alals '
R o l:iﬁﬂ
R 4lalale jﬁg".f

PRI BARAR AL

- ERR1T EREET e T UEBRRIT SREETT

v

Data original : Tmall Global






01 Digital transformation accelerated Department store and shopping Centre
by Offline retail

T AT ST UES A
A i
HﬂT*

1] =
B0 ) ;} >

TP R S LR TR VS

WE SN mE EE A2 RE RS A

----- - ki1 - !
g |
iﬂ ' @ (5§
FHATHERE LN ¥ EEfis - i
e B || i i 2 RESHER .
AMBIF o o B o cuoow s e 0 ] E- 'Fﬂil!'ﬂﬁ'ﬁ
e T ——— | 1
= e asew Sy
B (EMmeE] 2GR BN [EMReE] (2
B 1T MAXIGENESS 2] B eSS 15 ﬂ 1) [=sEnE] B8
ARMANMIESIRRE S| PASSIONE
] W TES G w | (] |

Sdlae

ﬂ = ] E | ¥ 405

|
| S - = 1 uw e

The RAINBOW department store 020 The BAILIAN Group 020



PAGE/HE:]

01 Digital transformation accelerated Supermarket & Drugstore
by Offline retail
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02 New Retail Restructuring the online and offline retail business
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01 Livestreaming E-commerce Value

As of March 2020 2017-2020
online shoppers VS. Live streaming e-commerce users The value of livestreaming e-commerce

9,610

nit : hundred million ppl.

“Online shoppers
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2.6547, 2017 2018 2019 2020E

Unit : hundred million yuan

Note : Statistics from CNNIC and Datal00
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02 Taobao live business data brief report during Double Ele

During Double Eleven , hosts and merchants continue to break out in Taobao live

During Double Eleven In past 12 month Live Part of the live streaming stuqigs with
Taobao live GMV increased by streaming merchant turnover of more than 100 million
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Increased by

1007+ 220%*

Key Points
300 million users , GMV doubled,

In the Ist hour, 12 single products exceeded 100 million

33 Taobao live studios exceeded 100 million

Merchants’ live streaming increased by 220% +
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Note : 1. GMV includes direct live transaction, pre-sale deposit and balance payment. Original date : CBNData
2. Double Eleven refers to the period from November 1 to November 11, 2020



03 Diversified live streaming platforms in China

Taobao Live

Livestreaming sales
platform
Highly focus on 2 top live
stream hosts
Viva and Austin Li
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Livestreaming sales
No top live stream host
With a proposed USP of
greater quality contents and

loqgistics
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Red Live

Essential product education
Life-style sharing

Creator's stage

Douyin Live

Cash in flow

Content sales
Stars and celebrities join

Top hosts: Luo Yonghao anc
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Kuaishou

Intra-city & social
contact
"homie economy”
Top host “Xinba"






01 Internet influencer economy Case study : The Chenfan Commercial Co. by Cherie

OIt recently received tens of
millions of US dollars in Series
round B financing.

O Contract influencer 300+
O Fans 330 mil.

O Characters:

— Focus on in-depth female consumption

— Self-owned brands covering women's
wear, children's wear, home life, beauty
makeup

— Deep Recommendation — influencer
Marketing -- Fission Sharing for After-
Sales Users

— Reengineered flexible supplychain

— Live streaming sales

« Top 3 KOL of Taobao Live

« Sales volume of 2.5 bil. led through its
livestreaming sales in 2020 double 11
day
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02 Fresh food e-commerce/Local living service/Community Group purchasing

Internet grocery field guide

Alliance or Self-

£
Alibaba Group & 25%F
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03 Other hot distribution channels : Internet medical care, private traffic economy...

AliHealth
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We-chat eco-matrix
— Channels (new)

Internet hospital, on-line pharmacy
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01 Summary

Change of Generation Z personalized, digital, focusing on convenience
and experience
consumers
C.hapge.of o ? gfﬂ'— ";_; Break hrough barriers between online and offline sales
dlStrlbUtlan === TNRRR)
Channels il
Google bing YaHoo!
.twnkhermm
oo eg @E — Adapt to consumers-centered multi-modal marketing
3 IIAII I-.E] Yuum
Tips on — Accelerate product upgrading, foster solid supply chain
. P P9 g PPy
entering
Chinese — Attend Healthplex Expo to kmow more about

market China's market and seek local cooperative partners




HEALTHPLEX EXPO 2020 =< npc

DATE 25-27th Nov., 2020
VENUE NECC Exhibition Centre

N

Em SPACE 160,000+

I EXHIBITOR 1800+

200000090

VISITOR 80,000+

ass =g ON-SITE EVENTS 60+

Note: space, visitors shared with co-located Food series show
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02 Healthplex Expo 2020 Review

A big Health Industry Chain in 2020

Nutrition &
Health Food

hep

Health Equipment
& Products

HNO

Natural &
Organic Food
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Jun. 23rd-25th 2021, Shanghai

Contact China
Monika Xing We-chat No.

| Deputy Director of Health & Nutrition

| Dept., CCCMHPIE

g 86-10-58036297, 13501012078




